
The Future of Search



Today:

ÅSecondary search

ÅPaid search networks



Secondary Search



Secondary Search

ÅDefinition

ÅSecondary search networks are ones 

which allow users to refine their search 

after a primary search at a major search 

engine.



Secondary search sites



Secondary Search ïHead terms



Secondary Search ïLong Tail



Secondary Search Examples



How do they work?

ÅGenerally, they pick up feeds dropped by 

merchants

ÅSome also crawl merchant sites

ÅConversion tracking code used for 

reporting



au.shopping.com

ÅeBay owned company

Å20 Million Unique visits a month

ÅGreat filtering & sorting of results

ÅEpinions bolsters product reviews

ÅStrong SEO ï25 Million pages indexed!



au.shopping.com

ÅTo do rank well you need to:

ÅDo a great job and become a ñtrusted storeò

ÅHave the lowest price

ÅCreated ñfeatured offersò (pay to be listed)

ÅStock popular products

ÅKeyword optimise your products



au.shopping.com



GetPrice.com.au

ÅAustralian site ïalso in Germany

ÅOne of the best local comparison sites

ÅQuite a sophisticated internal search engine, based on:

ÅCPC

ÅCTR (how popular your result is)

ÅKeyword/Phrase Relevance

ÅMerchant daily spend cap



GetPrice.com.au

ÅTo do well you need to:

ÅStock popular products

ÅKeyword optimise your products

ÅEnsure high daily spend cap

ÅHave high CPC (keep an eye on ROI!)

ÅSuccess not always based on price, so: 

ÅBundle products, 

ÅOffer incentives, 

ÅOffer free shipping & 

ÅExtended warrantees also work well. 



GetPrice.com.au


